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OcHoBaHmue 32 NpeACTABSIHE HA CTAHOBMIIETO: YUYACTUE B ChCTaBa HA HAYYHOTO KypH
110 3alMTa Ha JUCEPTAlIMOHHMS TPy, cbritacHo 3amoBen Ne 3I1-58/24.01.2024 r., na Pextopa
na HCA ,,Bacui JleBcku®.

1. Nudopmanus 3a nucepranta

JlucepTaHThT € TPEICTaBWI 3a OOCHKIAHE JUCEPTAIIMOHHUS CH TPy B Karempa
»MEeHUTKMBHT U uctopus Ha cnopta®“, HCA ,,Bacun JleBcku®, cbriacHO M3MCKBAaHUSATA Ha
[TI3PACPB u 3anosen 311 1255/21.12.2023 r. Pa3zkpuBaneTo Ha mpolieypara mo 3anmra Ha
JMCEPTAIIMOHHUS TPYJ € M3BBpIICHO Ha ocHoBanue 3amoBen Ne 311-58/24.01.2024 r., na
Pexropa na HCA ,,Bacun JleBcku®.

Jxancy Ucmann e pp3nuranuk Ha HCA ,,Bacun Jlescku®. Ilpe3 2018 r. 3aBbpiiBa
coeto ciensaHe B HCA ,,Bacun JleBcku®, kpaeTo ce AMIUIOMHpa KaTo OakajgaBbp IO
,,CTIOPTEH MEHUDKMBHT, @ BIIOCJIEJACTBUE U KATO MarucThbp ,,MIaaeKKu TeHHOCTH U CIIOPT
B HCA ,,Bacun JleBcku npe3 2019 r. Haarpaxkna cBoute KOMIETEHIIMUA C Marucrparypa B
YHCC, xpaeTo ce IuIUIOMHpa KaTo crneuuanuct mo Opana mMeHuKMbHT. OT 2020 1. e
JOKTOpPaHT KbM Kareapa ,,MEeHWKMBHT W HCTOpPHS Ha cHopra“ B MNpOo(EeCcHOHAIHO
HanpasisieHue 7.6. Cnopt. [IpodecnoHamHusAT My ONUT € KaTo KOOPIAUHATOP CIIOPTHU CHOUTHUS
KbM HSKOJIKO CHOPTHH (penepannu, MEHUKbp ChOUTHS KbM ,,Sport skills” u ananuszarop Ha
CIOPTHHU cHOUTHS B ,,Genius sports”.

2. KpaTKa XapaKTCPUCTHKA HA MTPEAOCTABCHUA NUCCPTAIITUOHCH TPY

[IpencTaBeHUAT 3a peneH3UpaHEe TUCEPTAIOHEH TpPYyJ CE€ CBhCTOM OT: YBOZ,
JIUTEpaTypeH 0030p, METOJOJOTHS Ha H3CIEABAHETO, AHAIN3 Ha PE3yITaTHTE, W3BOAU H
MPETOpBHKU 0POPMEHN B YETHUPH TJaBH, oubnmorpadus u npunoxenns. Cbabppxa oomo 195
craHfapTHu crpanuny, 40 ¢urypu u 25 tabnumnu. bubnmorpadcekara cnpaBka odxBama 265
JIUTEpaTypHU U3TOYHUIM, OT KOUTO 18 Ha kupununa u 247 Ha JaTUHULA.

B CbBPCMCHHUS CBAT JUTHUTATIU3AlUATA € HCU3MCHHA 9aCT OT €CTCCTBCHOTO Pa3BUTUC
BBbB BCiJIKa C€aHa HpO(I)CCI/IOHaJIHa JEHHOCT. Hpoueche IO JUTHUTaIU3alusa 0s1xa 0COOEHO
YCKOPCHHU C IIOsABATA HA KOBI/I,I[-19 " CBCTOBHATA MMaHICMU. I[pyr OCHOBCH (I)&KTOp BJIMACII HA



T€3U MPOLECH € KOMEepCHaIn3alusaTa Ha CIOPTa U MPEBPBIIAHETO My B HEM3MEHHA 4acT OT
YOBELIKUAT >KMBOT, KOETO € B OCHOBaTa Ha I0sBaTa Ha CHOPTHUS MAapKETHUHI, KaTo
caMoCTOsITeNTHA Hay4YHa 00J1acT. B chbBpeMEHHHUS CBAT CIIOPTHUTE CHOUTHS CE BB3IPUEMAT KaTo
UHTEPAKTUBEH, OPUEHTHPAH KbM IPEKUBSIBAHUATA KOMYHMKAIMOHEH HWHCTPYMEHT 3a
OpaHzoBeTe, KOETO MpeAroiara CbuyeTaBaHe Ha MAPKETHHIOBUTE YCUIIUS HA OPTaHU3aTOPUTE B
pa3aMYHM KOMYHUKALIMOHHU KaHaJIW — peKkjama, COLMAJHU MEIUU, OHJIAH TbpCauKH,
yeOcaliToBe, €JIEKTPOHHU NMMCMa U IUPEKTHA KOMYHHUKALIMSL.

N36panara u3cinenoBaTencka TeMa CBbp3aHa C HEOOXOAMMOCTTA OT MPUJIAraHeTO Ha
MHTETpUpaHuTe MapkeTuHrosu komynukauuu (MMK) B ynpaBienueTo Ha OpaHzia B cropTa
HEeroBara JUTHTAJIM3alis € HABPEMEHHA U € C aKTyaJlHa 3Ha4YMMOCT U MPAKTHUKO-TIPUIOKHO
3Ha4YeHHUE B MOATIOMAraHe AeHHOCTTa Ha OPraHU3aTOPUTE Ha CIIOPTHHU CHOUTHSL.

[TpenyioskeHUAT AUCEPTAIIMOHEH TPYJ OTrOBapsi HA OCHOBHUTE M3WCKBAaHUS 33 TaKbB
poa pa3paboTKH, BKJIIOYBA YBOJ, TPU OCHOBHH TJIaBU, M3BOAM W TPENOPBHKU OGOPMEHH B
4eTBBpTA TJ1aBa, Oubmuorpadus u NpUIOKEHUS.

Ha 6a3ara Ha oOmmpHus TuTepaTypeH 0030p B MbpBa IiiaBa, aBTOPBT € nmpoydmi 265
JUTEpaTypHU U3TOYHUKA, € H3Be/IeHa paboTHATA XHUIIOTE3a — ,, [Jonyckame, ue npuiazanemo Ha
KOMNIEKC OM UHMeSPpUpaHu MAapKemuHe08U KOMYHUKAYUY, 4acm om Opamoune nooxood, ou
NO360UNI0 HA CHOPMHUME U OU3HeC OPeaHu3ayuu 6 CROpmMHUme Cvboumusi 0a aHaIU3Upam
nompebHoCmume HA 3aUHMePeco8aHume cmpanu (NapmHbopu, Y4acmHuyl, 3pumen u m.H.)
u oa cv3daoam 0OOCHOBAHU KOMYHUKAYUOHHU Cmpamecuu, upe3 Koumo epexmusHo 0a
peanuzupam nocmaseHume OU3HeC U MAPKEMUH2O8U Yeau 6 YCIOBUAMA HA CUTHO
OUSUMANUZUPAHA  COYUATHO-UKOHOMUYecka cpeda. Cmamame, ue paspabomeanemo Ha
PazuyHUu Opanoune npoghuny Ou NOCIYHCUNO KAMO OCHOBA 3d CbCMABSAHe HA cheyuguyeH u
HAYYHO 0DOCHOBAH KOMNJIEKC OM CPeOCmEd U MEXAHUIMU 30 6HeOpPsBAHe HA UHMeZPUpanu
MAPKEeMUH208U KOMYHUKAYUU NpU YNpagieHuemo Ha Opaunoa. Jueumanusupanemo Ha
KOMYHUKAYUOHHUME NpoYecu uje Omeo8opu HA OYAKGAHUAMA HA nompebumenume u
napmuvopume, Kamo 8 CbuWomo gpeme wje YCKOpU pasgumuemo Ha 6CeKu eOUH 3auHmepeco8aH
0mM KOHKPEemHOmo cnopmuo cvoumue opauo.

BbB BTOpa TJlaBa Ca M3BCACHU WLCJITA, 3aJa4YUTC, METOJAUKATA W OpraHU3alusATa Ha
HU3CJICABAHCTO. HeJ’ITa U IPOU3THUYAIIUTC OT HEA IICT 3a/la4H, Ca ACHO U TOYHO (bOpMYHHpaHH,
n CcJI€ABaT JOTMKaTa Ha U3BCJACHATa XHUII0OTE3a. H3non3BaHuTe U3CIEA0BATSICKH METOIH JaBaT
BB3MOIKHOCT 3a OOCKTHBEH aHAJIN3 U IIOCTUTAHE 3aJa4YUTC Ha U3CJICIBAHECTO.

I'naBa TpeTa € U3KIKOUUTCIIHO z[o6pe oHarjeJacHa C (I)I/IprI/I )51 Ta6J'II/ILII/I, Ha 0asaTa Ha
H3MOJ3BAHUTE CTATUCTUYCCKHU MCTOAMU € U3BHLPIICHO MPCIHU3HO THJIKYBAHC Ha OOCKTUBHHTE
MOKa3aTeCJIu OT MPOBCACHUTC U3CJICABAHUS.

HamnpaBenute n3B0oAM M NPENOPHKU B UETBBPTA IJ1aBa CE OCHOBABAT HA IMOCTABEHUTE
3aJla4yM U JaBaT OTroBOp Ha GpopMylMpaHaTa XUIOTe3a Ha U3CIIEeIBAHETO.

3. OneHKa Ha MOJYYEHUTE HAYYHU U HAYYHO-TIPUJIOKHH PE3yaTaTH

B nucepraunonnus tpya xancy Mcemaun, mpaBu oOCTOEH MapKETHHIOB aHAlU3 Ha
MaimabuoTo crioptHo croutue Wizz Air Sofia Marathon. IpencraBen e neraitsieH nperien Ha
HCTOPHYECKOTO pa3BUTHE Ha ChOMTHETO. [IpaBu BrieyaTieHne aKTyaIHOCTTa Ha U3I0J3BaHaTa
JUTEepaTypa, KaKTo U TBOpUYECKaTa WHTEPIPETAIMS U MHCHUETO Ha aBTopa IO M3CJIe/IBaHATa



npobieMaTka Ha 0a3a HEroBUs TNpakThuecku omuT. OO0COOCHHM ca pPa3NMYHHUTE TPYIH
3aMHTEPECOBAHU CTPaHU, KAaTO € MPEUIONKEH MOJAEN Ha TUIWYHHS MOTPEOUTENl WM Taka
HapeyeHata ,,0paH] TepCOHA™, YMHTO KOMIIOHEHTH ca B OCHOBaTa Ha MOTHBHTE 32
MMapTHBOPCTBO Ha rojisiMa 4acCcT OT O6H.[CCTB€HI/IT€ 1 KOpIOpAaTHUBHU OpraHu3alliu, IMOAKPCIIAIIN
cioptHOTO chOuTHE. Ha 0a3a cranmapTH3upaHu JbI00UYMHHE UHTEPBIOTA U MOIBIHEHUTE OT
YJICHOBETE HA OPraHU3aIMOHHUS KOMUTET €KCIICPTHU KapTH € MPE/ICTaBeHa eKCIIepTHA OI[CHKa
3a poJisiTa HA WHTETPHPAHUTE MAPKETHMHIOBM KOMYHHKAIIMW 3a YIPaBICHUETO Ha OpaHIa B
Pas3rIeKIaHOTO CIIOPTHO CHOUTHE.

[IpoBeneHOTO aHKETHO MPOYYBAHE IS J]a YCTAHOBH U OLICHU PA3IMYHUTE aCIIEKTH OT
YIPaBICHUETO Ha OpaHIa — YAOBIETBOPEHOCT, OCBEIOMEHOCT, OYaKBaHHMsS M HAarJIacH.
[TpexncraBen e oOmMpeH aHaIM3, KOWTO Pa3KpHBa MOJIOKUTEIHUTE CTPAHU Ha ChOUTHETO, HO U
OTKpOSIBa HAKOU CIIa00CTH CBBbP3aHU C (haKTa, Y€ KOMYHUKAIIMOHHOTO ,,Ipe/iarane’ Ha Opanaa
HE OTroBaps Ha KOMYHUKAI[MOHHOTO TbpceHe. LleHeH 3a mpakTukara € NpeIoKEeHHST
MHCTPYMEHTApUyM 3a OpaH] OAUT Ha CHOPTHU CHOUTHSI Oa3upaH Ha TPU KATErOPUU: BHTPEIIECH
OpaHIMHT, BHHIIEH OpaHANMHT ¥ MOTPEOUTEIICKO MPEKUBSBAHE.

4. OLeHKa Ha HAYYHUTE U HAyYHO-TIPUJIOKHU IPUHOCH
OCHOBHUTE TOCTOWHCTBA M MPUHOCU HA AUCEPTALUOHHUA TPY/I ca:

e IlpencraBena e possATa Ha HHTETPUPAHUTE MAPKETUHIOBU KOMYHHKAIUU, KaTO
OCHOBOIIOJIArall ¥ 3Ha4uM (aKTOp 3a KpalHHs yCIeX Ha YIPaBJICHUETO Ha
OpaHja Mpu CIIOPTHH CHOUTHS.

e lpentudunmpanu ca mpoOIeMUTEe NpU peau3upaHe Ha KOMYHHUKAMOHHUTE
KaMIIaHUU CBBP3aHU C HECHOTBETCTBUETO MEKAY KOMYHUKALMOHHOTO ThPCEHE
Ha MOTPEeOUTENNTE U MAPTHHOPUTE, M KOMYHMKAI[MOHHOTO IMpeaJiaraHe OT
CTpaHa Ha CIIOPTHOTO CHOUTHE.

e l3BeneHM ca MapKETHMHTOBUTE XapaKTEPHCTUKH Ha KIIOYOBHUTE CYOEKTH, Bb3
OCHOBa Ha KOETO ca MPEJI0KeHU MOJe] Ha TUIMUYHHS NOoTpeduTen — ,,0pany
nepcoHa““ v mpouil Ha ChBPEMEHHHS KOPIIOPATUBEH MAPTHHOP.

e lnenTudpuuupanu ca NOTPEOHOCTHTE M OYAKBAaHHUATa HAa KOPHOPATUBHUTE
OpraHu3alMy KAaTo OCHOBA 3a NPOECKTUPAHE W BHEAPSBAHE HA WHTETPUPAHU
MapKETUHTOBU KOMYHHUKAIMH, KOUTO Ja OBbJAaT B YHHUCOH ChC ChbBPEMEHHUTE
MIPOLIECH U IEWHOCTHU, XapaKTEPHU Ha OU3HEC KOMITAaHUUTE.

e Bb3 OCHOBa Ha OCBIIECTBEHHTE W3CIEIBAHMA W aHAIM3U € MPeUIoKeHa
WHCTPYMEHTATHA paMKa 3a OpaH/I OJUT, KOSITO BKJIIOYBA TPUTE HAW-CHIECTBEHU
KaTeropuu 3a OIIEHKa W aHaJu3 — BbTpElleH OpaHIWHT, BHHIIEH OpaHIUHT U
MOTPEOUTENCKO MPEKUBSIBAHE.

5. OI_ICHKa Ha HY6J'II/IK8.I_II/II/ITC o gucepranusara

[IpencraBenu ca nBe myOnukanuu. J[Bere myONMKAIMK OTpa3sBaT KOHKPETHU
pe3ynTaTd OT Tpolleca Ha Hay4yHaTta pa3paboTka Ha AMcepTallMOHHUS TpyA. B emHa ot
npenocraBenute nyonukanuu J[xancy HMcmamn e cwaBrop ¢ gou. Huna Atanacosa.
[IpenocraBeHuTe MyOMUKAIIMKM HAIBIHO OTTOBAapsAT HAa W3WUCKBAHUATA 3a pa3BUTHE Ha
aKaJeMUYHUs ChCTaB B PemyOnuka boarapus.



6. Ouenka no aBTopedepara

ABTOpC(bCpaT"bT € MH3IOTBCH KOPCKTHO. Ot0ensi3aHM ca OCHOBHHMTE MOMEHTH U
pe3yiTaT OT MPOBCACHOTO HAYYHO U3CJIICABAHC.

7. Kputnunu 6enesxku, IpenopbKy U BBIIPOCH

IIpenopekara mu e Jlxancy McMann na npoabJDKM HAYYHUTE CH ThPCEHHs B TasH
TOJIKOBA aKTyaJlHa ¥ MHTEpPECHa 00J1acT CBbpP3aHa ¢ OpaHa MEHUDKMbBHTA U IUTUTAIU3aLHATA.
Ocob6eHo 1oJIe3HO 3a MpaKkTUKaTa Ou OWII0 Ch3AaJCHUAT UHCTPYMEHT 3a OpaHy onuT Aa Obae
000c00€H KaTo LAJOCTHA METOJIOJIOTHS, BKJIOYBAIA KOHKPETHM HACOKHM 3a JECWCTBUS B
paboTaTta Ha MapKETUHTOBUTE CIICLUAIMCTH B CIOPTA, CBBP3aHU C OIICHKA HA MOMEHTHOTO
MO3UIIMOHMpaHe Ha OpaHJa CIpsAMO crenu@uKara U XapakTepUCTUKUTE HA OPraHU3UPAHOTO
CIIOPTHO CHOUTHE.

8. 3akiiroueHue

JlucepTalmOHHUAT TPY ChIbPKA HAYYHHU, HAYYHO-TIPUJIOKHH U IIPUJIOKHU PE3yJITaTH,
KOUTO MPEACTABIISBAT OPUTHHAJICH MPUHOC B HAyKaTa U OTTOBAPAT HAa BCUUKH M3UCKBAHUS HA
3akoHa 3a pa3BUTHE Ha akageMuuHus cbcraB B PemyOmuka bearapus (3PACPB).
[IpencraBenuTe MaTepuany ¥ AUCEPTALIMOHHU pE3YJITaTH HAMbIHO CHOTBETCTBAT Ha
cnenn(pUIHUTE U3UCKBaHMs B AajgeHara oOnacT. Bb3 OoCHOBa Ha BCHYKO TOPEU3IIOKEHO C
yOeIeHOCT MpeasiaraM yBaKaeMUTE YWICHOBE Ha CIICIUATU3UPAHOTO HAYYHO KYPH Ja YIOCTOSAT
Jxancy Camup Mcemam, ¢ oOpasoBarenHara u Hayana crernet "JJOKTOP" B nmpodecronamno
HamnpasiieHue 7.6. Cropt, JoOKTOpcKa rmporpama ,, Teopus 1 METO0JIOT s Ha CIOpTHATa HayKa'™.

Coous
14.02.2024 r.

/mott. n-p Ban Crounos/



OPINION

By Ass. Prof. Ivan Stoilov Stoilov, PhD,
Department ,,Physical Education and Sports®, at the UNWE, Sofia.

Ref.: Dissertation paper for acquiring an educational and scientific degree “Doctor” in
professional direction 7.6. Sport, Doctoral programme “Theory and Methodology of science
of sport”

Author of Dissertation paper: Jansu Samir Ismail — Doctoral student - regular form
of education, at the Department ,,Management and history of sports®, NSA “Vasil Levski”.

Theme of the Dissertation paper: ,,Integrated marketing communications for
management of the brand, with sport events*

Chief Scientist/Advisor: Ass. Prof. Nina Atanasova, PhD

Reason for presentation of the Opinion: participation at the body of the scientific
jury on the defence of the Dissertation paper, according to Order No. ZP-58/24.01.2024, of
the Rector of the NAS ,,Vasil Levski«

1. Information of the author of the Dissertation

The holder of the Dissertation paper has presented for consideration his Dissertation
paper at the Department “Management and history of sports”, NSA “Vasil Levski”, according
to the requirements of the Regulation of applying the Law for development of the academic
staff in the Republic of Bulgaria. The opening of the procedure on defending the Dissertation
paper has been carried out grounding the Order No. ZP-58/24.01.2924, of the Rector of NSA
. Vasil Levski«.

Jansu Ismail graduated from NSA ,,Vasil Levski in 2018, getting his Bachelor’s degree
on the Specialty “Sport management”, and later in 2019 a Master’s degree on “Youth activities
and sport”, again from NAS “Vasil Levski”. He increased his competences by getting a
Master’s degree from the UNWE as an expert on brand management. Since 2020 he has been
a doctoral student at the Department “Management and history of sports” in professional
direction 7.6 Sport. His professional experience is as being a coordinator of sport events with
several sport federation, manager of events with ,,Sport skills”, and analyzer of sport events at
“Genius sports”.

2. Brief characteristics of the presented Dissertation paper

The Dissertation paper presented for reviewing consists of: Introduction, literature
survey, Methodology of investigation, Analysis of the results, Conclusions and
Recommendations formed up in four Chapters, Bibliography and Enclosures. It contains 195
standard printed pages. Dissertation paper is illustrated by 40 Figures and 25 Tables.
Bibliographic information covers 265 literature sources, 18 of which in Cyrillic and 247 in
Latin.



In our contemporary world, the digitization is an integral part of the natural development
in each one professional activity. Process of digitization has been speeded up especially by the
occurrence of Covid-19 world pandemic. Another main factor influencing the process is the
commercialization of sport and its turning into an integral part of human life, which is at the
base of the appearance of sport marketing, as an independent scientific field. In the
contemporary world, sport events are perceived as an interactive, orientated towards
experiencing, communication instrument of the brands, supposing combining of marketing
efforts of organizers in different communication channels — advertisement, social media, on-
line searching, websites, e-mails and direct communication.

The chosen investigation theme, connected to the necessity of applying the integrated
marketing communications (IMC) in the management of the brand in sport and its digitization
is timely and is of topical and practically-applied significance, and in supporting the activity of
organizers of sport events.

The Dissertation paper presented corresponds to the main requirements of such
developments, including introduction, three main chapters, conclusions and recommendations
formed up in the fourth chapter, bibliography and enclosures.

Grounding the profound literature survey in the first chapter, the author has investigated
265 literature sources, a working hypothesis could be deduced- “We admit that applying a
complex of integrated marketing communications, part of branding approach could allow the
sport and business organizations at the sport events, to analyze the necessities of the interested
parties (partners, participants, audience and etc.), and to create valid communication
strategies, through which they could effectively realize the business and marketing tasks set, at
the conditions of strongly digitalized social-economic environment. We deem that the
development of various branding profiles could serve as a base for formulation of a specific
and scientifically grounded complex of means and mechanisms for incorporation marketing
communications, at the management of the brand. Digitalization of the communication
processes would respond the expectations of the consumers and partners, and at the same time,
would speed up the development of each one, interested in the specific sport event, brand”.

In the second Chapter are deduced the purpose, tasks, methodology and organization of
investigation. The purpose and the arisen out of it five tasks, are clearly and precisely
formulated, following the logic of the hypothesis deduced. The used investigation methods give
opportunity for objective analysis and achievement of the tasks of the investigation.

Chapter three is extremely well illustrated by Figures and Tables, basing the statistical
methods a precise interpretation has been made of the objective indices, from the investigations
conducted.

The conclusions and recommendations made in Chapter four are based on the tasks set,
giving reply to the formulated hypothesis of the investigation.
3. Assessment of the got scientific and scientifically-applied results
In the Dissertation work, Jansu Ismail makes a detailed analysis of the profound sport

event Wizz Air Sofia Marathon. A detailed survey is presented of the historical development
of the event. What makes impression is the actuality of the literature used, as well as the creative



interpretation and the opinion of the author of the investigated problems, basing his practical
experience. Different groups of interested parties have been differentiated, proposing a model
of the typical consumer, or the so called “brand person”, whose components are at the base of
the motives for partnership of a bigger part of the social and corporative organizations,
supporting the sport event. Grounding the standard thorough interviews and the filled in by the
members of the organizational committee expert cards, presented is an expert assessment of the
role of the integrated marketing communications for management of the brands, at the discussed
sport event.

The aim of the carried out inquiry investigation is to establish and evaluate the different
aspects of brand management — satisfaction, knowledge, expectations and adjustments. A
thorough analysis has been presented revealing the positive sides of the event, but at the same
time it outlining some weak points connected with the fact that the communication “offering”
of the brand does not correspond to the communication demand. Valuable for the practice are
the offered instruments for brand audit of sport events, based on three categories: internal
branding, external branding and consumer’s experience.

4. Assessment of the scientific and scientifically-applied contributions
The basic values and contributions of the Dissertation work are the following:

e Presented is the role of the integrated marketing communications, as a
fundamental and significant factor for the final success of brand management, with sport
events.

e |dentified are the problems with realization of the communication campaigns,
connected with the discrepancy between the communication demand of the consumers
and partners and the communication offering on side of the sport event.

e Deduced are the marketing characteristics of the key subjects, on the basis of
which are offered a model of the typical consumer — “brand person” and a profile of the
contemporary corporative partner.

e Identified are the necessities and expectations of the corporative organizations
as a foundation for projecting and incorporating of integrated marketing
communications, which are to be in unison to the contemporary processes and activities,
characteristic of the business companies.

° Grounding the realized investigations and analyses, it is offered an
instrumental frame for brand audit, that includes the three most important categories for
assessment and analysis — internal branding, external branding and consumer’s
experience.

5. Assessment of publications on the Dissertation

Two publications have been presented by the author. Both publications reflect specific
results from the process of the scientific development of the Dissertation paper. In one of the
presented publications, Jansu Ismail is a co-author with Ass. prof. Nina Atanasova. The
publications presented, fully correspond to the requirements for development of the academic
staff in the Republic of Bulgaria.

6. Assessment on the author’s summary of Dissertation



Author’s summary of Dissertation has been correctly prepared. The main points and
results from the carried out scientific investigation have been marked.

7. Critical notes. Recommendations and questions

I would like to recommend to Jansu Ismail to continue his scientific investigation in this
so topical and interesting field, connected to brand management and digitalization. Especially
useful for the practice would be for the created instrument for brand audit to be differentiated
as a whole methodology, including specific directions for activities of the work of marketing
experts in the sport, connected with an assessment of the passing positioning of the brand, in
relation to the specifics and characteristics of the organized sport event.

8. Conclusion

The Dissertation paper contains scientific and scientifically-applied results, representing
an original contribution to the science and corresponds to all requirements of the Law for
development of the academic staff in the Republic of Bulgaria. The materials and Dissertation
results presented fully correspond to the specific requirements in the fixed field. Basing all
above-said, | offer with conviction to the members of the scientific jury, to confer the
educational and scientific degree ,,DOCTOR®, to Jansu Samir Ismail in the Professional
direction 7.6. Sport, Doctoral programme “Theory and Methodology of sport science”.

Sofia
14.02.2024

/Ass. Prof. lvan Stoilov, PhD/



